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INVY simplifies inventory management for consumers by
centralizing purchases into a user-friendly dashboard. This
enables customers to optimize use of their items, connect with
insurance and resale marketplaces, and maximize the resale value
of their possessions. 

Brands and retailers can also leverage INVY's technology to
personalize customer product experiences, and integrate with
multiple resale channels effortlessly.

With INVY, resale is made effortless and profitable for everyone.
 

ABOUT US



To bridge the gap between retail and resale,
creating a more sustainable post-purchase
experience for your customers. 

Our platform provides a sustainable and efficient
digital tool for managing possessions, promoting
responsible investments and fostering a circular
economy.

OUR VISION
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42% 70% 62% 81%

RESALE IS GROWING

42% of al l  consumers and
53% of mi l lennials and Gen

Z wil l  spend more on
secondhand in the next 5

years.

CONUSMERS
70% of consumers say it ’s

easier to shop secondhand
than it  was 5 years ago,

thanks to the emergence of
technology and onl ine

marketplaces.

SHOP
of Gen Z and Mil lennials say

they look for an item
secondhand before
purchasing it  new.

SECONDHAND
of f irst-t ime thrifters plan
to spend the same amount
or more on secondhand in

the next 5 years.

& THRIFT
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YES, RESALE IS CHANGING
But it's still not sustainable enough

10%

Only 10% of al l  goods are
recycled or recirculated.

The rest is thrown to
landfi l l .  

OF CONSUMER
GOODS ARE RESOLD

OnlyOnlyOnly
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RETAILER RESALEINVY USER

BRIDGES THE GAP BETWEEN RETAIL & RESALE 
for a seamless & circular consumer product experience
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We help users to easi ly declutter and resel l  more unused
belongings. By creating seamless integration between
retai l  and resale as a middle-ware platform, INVY
increases marketplace inventory, our tech-enabled
platform bridges the gap and creates a more circular
economy.

Our technology integrates with al l  ecommerce backends,
and we work with each brand to get the look, feel ,  and
functional ity just r ight.

We offer both front and backend development to
enhance your brand's experience with addit ional data
insights.

INVY THE APP
An integrated consumer experience 
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For customers, digital  inventory helps them to manage
their purchases, by organizing them into a central ized
dashboard. This al lows customers to easi ly integrate
their purchases with insurance and resale marketplaces,
making it  easier to manage possessions and maximize
their value.

For brands, INVY helps increase revenue by connecting
to customers'  product experiences, and faci l i tat ing
secondary transactions, such as resales. I t  also al lows
brands to rent out products from imperfect products and
returns, generating even more revenue.
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HOW IT WORKS



1USERS CONNECT TO
FAVORITE RESALE
ACCOUNTS DURING
ONBOARDING 



2 USERS CAN SEE  THE
AVERAGE RESALE VALUE
OF ANY ITEM UPLOADED
Verified purchases will have a green check which
will increase the likelihood of secondary product
resales. Items are easily added to marketplace
from personl inventory. 



3 ITEMS EASILYLISTED
FOR RESALE 
Items are easily added to marketplace from
personl inventory. All items are linked to specific
marketplace site/app.



4 SEAMLESS
INTEGRATION
INVY revolutionizes the way we approach
consumption and sustainability. By linking retail
and brands to resale marketplaces through our
proprietary platform, consumers have access to a
wider variety of gently used and high-quality
products, reducing waste and extending the life
cycle of these goods.



INVY Customer Journey
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BETTER FOR THE
PLANET.

BETTER FOR
BRANDS. 

BETTER FOR
CONSUMERS.

After 10+ years working at the intersection of civil
infrastructure and sustainability, INVY’s founder saw huge
potential for brands to take part in  resale, an industry
growing exponentially faster than traditional retail. 

This could greatly reduce environmental impact for brands,
but the technology was missing to make resale easy and
profitable.

INVY was founded in 2019 to make resale easier for brands
and customers. 
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Shana is committed to creating a cleaner and more
sustainable environment for everyone, especial ly the
communit ies she grew up in.  

After 10+ years working with inventory software platforms in
various industr ies,  Shana saw an opportunity to apply the
tradit ional ly enterprise facing software to the consumer
market.  The goal is to help consumers digital ly organize their
belongings, reduce stress and waste, and make a posit ive
impact on the environment.

By using digital  inventory, we can create responsible
consumers and retai lers that work together for a circular
economy and a better,  more sustainable future.

SHANA VIEIRA
founder & ceo
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To ensure that every product sold is recirculated to
maximize its value, and to recapture “waste” as a
resource to upcycle materials into new goods.

We aim to contr ibute to a more eff icient management of
the worlds natural  resources and aid the UN Sustainable
Development Goals by making consumption more circular
and sustainable.

OUR MISION



GET IN TOUCH

COMPANY ADDRESS

4506 14th St.,  NW 
Washington DC, 20011

PHONE NUMBER

202-509-4164

EMAIL ADDRESS

shana@invy.com

WEBSITE

www.invy.com



THANK YOU


